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Are Your Best |ldeas
Stuck In the Past?

DARYL FIELDING
CHAIR. DIRECTOR. CEO
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Today

Getting on the same page with
brands In general

Humanity and B2B brands

3 success stories



Brand

Getting on the same page
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Product
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Reputation



Brand
Z

Marketing



Marketing

The activities that lead
the customer to buy or
use the product or
service



Brand
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Advertising

(but Is often a very good
manifestation of it)
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Reputation impacted at scale and pace







Brand

Product
or

| ots of service

Emotion

Reputation




4 E A

I TAOO 1T £ 1 OO
there for 150 million years

Limbic System

Basal ganglia

Cerebrum

Hypothalamus

Cerebellum PS%%oorly

Amygdala



B2B Brands are no different!

Product
or
service

Reputation
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rational consideration
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Peter Field and Les Binet

Emotions are important in B2B Emotional strategies clearly
decision making as well outperform in B2B
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Rational

Source: IPA Databank, 1998-2018 cases JI)A Source: IPA Databank. 1998-2018 B2B cases



Wunderman Thompson

32%

rational
sale

68%

emotional
connection

34%

rationa

sale

66%

emotional
connection

Source: Wunderman Thompson Statistical Factor Analysis 364 Global B2B Brand Studies, 2014-2019




LinkedIn

Recent research by the LinkedIn B2B Institute found that
inspiring emotion in B2B ads is 7 times more effective
than delivering rational benefits alone.




Salesforce

82% OF BUSINESS BUYERS
WANT THE SAME EXPERIENCE
AS WHEN THEY’RE BUYING
FOR THEMSELVES.
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emotions, the more commonly held. Find insights that have
some potential for variation in marketing implementation.
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A Internal stakeholder management more challenging! (heads
and hearts actually works)
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success stories



Listening harder to find the insight



Great Research and Strategy

There are no brands iIn commercia
vehicles. But people will still pay £3C

month more to lease a Mercedes.
(Ogilvy colleague.)




Great Research and Strategy

LT e2dzQ@S 320 |
the Transit to the Jacthe-lads.

¢ K S &dhihaBhrash it, but it can
take the beating.

(Fleet manager in focus group.)




vodafone

Using the insight flexibly



| cannot live,
love or work
without my
phone.
| depend on it

Weary and
wary of big
corporations

vodafone

Supports
your
bolder life

Strength.
Strong network,
products,
history, ethics.

In a sea of
superficiality,
we are a brand
of substance




Power to the trailblazers

Vodafone One Net Business is the UK’s only cloud-based
service to deliver fixed phone and mobile communications
through a single platform.

It's made Land Rover parts distributor Bearmach more
responsive, now reaching 130 countries and delive
anywhere in Europe in 24 hours. And that's what keeps
them ahead of the competition.

vodafone.co.uk/onenetbw*ﬁ?' .

Vodafone
Power to you




Power to the
visionaries

Vodafone One Net Business is the
UK’s only cloud-based service to deliver zgg,_
fixed phone and mobile communications
through a single platform.

It's helped retail interior specialists
Aspen Concepts be more responsive,
cutting installation times and increasing
new business by 30%. And that’s what
keeps them ahead of the competition.

vodafone.co.uk/onenetbusiness
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Vodafone
Power to you



Dove

Stakeholder management



&
let’s face it, firming the thighs
of a size 8 supermodel
wouldn’t have been much of

a Chal I enge That's why Oove asked women 1ke

Lirda d Maa to {est Dowes

naw Fming ranga for e weeks,
with Its nourtshing and sffective
cortination of molstunsers ad
seawosd Selracts. Than we asked
Linda If 2 ba happy 1o show
the utnretouchad, unaltrushed
results oncamera Hera's how she

responded to the challkenas.

new Dove
Firming Range

Gel Croam - Body Wash - Lotion &
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| \ new Dove Firming.
| As tested on real curves.

Dove !
Firming Range







[ ] wizened?
[ 1 wonderful?

Wil society ever accept old can be beautiful? Join the beauty debate.

campaignforrealbeauty.com & | Dove.



1987 -2001: a formula
Double digit growth YoY

Advertising: testimonials and objective proof.
/0 countries, five categories.

2001: No more white space markets
Growth would have to come from existing markets.
By increasing loyalty and driving cross category use.

BU
The ads all looked the same and the consumer was bored.




Dove- Big Brand ldea

DIVERSITY

Dove believes that beauty comes In
different

shapes, sizes, ages and that real beauty
can be genuinely stunning



Mission

To make more women feel beautiful everyday.
. @ GARSYAY3 G2RI&Qa aas
beauty

and inspiring women to take great care of
themselves.
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The stakeholder management plan

Stakeholder Current How to approach
POV/Position

Niall UL Chairman. Getting on board will Personal meeting Silvia Presentation
Fitzgerald encourage 1:1. and Mel with video
compliance. White

Global Budget Awaiting strategy. Group Core Presentation
Category holders. Mostly male. presentation team. with video
and
Regional
Leaders
Agency Influencers. G b 20 Ay @Sy Roadshowsith  Core Presentation
teams key local brand team. and

teams. workshop

Local brand Amplifiers Gb20G AYOSY Roadshowsith  Core Presentation
teams. key local brand team. and
teams. workshop
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But also In the product and service

7 o

Q

: .“ \\‘\"

N

=

f ‘ Global
/4 Code of Conduct

zzzzzzzzz







B2B Brand

Product
or
service

Reputation



Emotion Is just as big a
success factor in B2B
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As long as humanity
remains involved







What You Need to Do to
Get Your B2B Brand
Noticed In 2025

NIALL RATCLIFFE
FOUNDER AND CEO

noticed.



noticed.

How to get noticed.

(By Not Talking About Yourself)
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we exist to help

companies get noticed.

by the prospects that
matter most.

noticed. 2025
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noticed.
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&/ Niall Ratciitte

28 day summary
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noticed.

World-class mindset.
World-class performer.

What an inspiration

- ®
Not many better places to talk about the power of football than Wembley
Stadium.

Honoured to speak at the launch of the Wembley Stadium Foundation—sharing
how our partnership is creating more opportunities for girls to play, be inspired
and build skills that last far beyond the pitch.

Massive thanks to Khilna Shah and Paul Findlay MBE FRSA for
a— s Football's work and bringing together such an energising
ss sport, business and social impact.

Wins The Masters




noticed.

World-class mindset.
World-class performer.

Edited - ®

Not many better places to talk about the power of football than Wembley
Stadium.

Honoured to speak at the launch of the Wembley Stadiun -‘dmharing
how our partnership is creating more opportunitia ~PNspired
and build skills that last far beyon




noticed.




noticed.

Trending
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noticed.

Quibi: shortform streaming service to
shut down after six months

Jeffrey Katzenberg and Meg Whitman's $1.75bn Netflix
competitor is to close after failing to meet subscriber goals

S. Startups.co.uk

Here’s the full list of WeWork sites closing in 2024

finitive list of clos several locations have

WeWork to start closing some offices around the world

The BBC understands the firm is to start closing some of its buildings, including one in

I? Place North West
WeWork shutting down at No1 Spinningfields

>pinningfields ... The coworking company has notified

n its first location in..




noticed.
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pipeline and growth...

What does?

Ll



‘paonou



noticed.
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Relevance does.



noticed.

Identify a few
high-value
accounts




noticed.

PANDORA
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noticed.

Approach 1:




Approach 2:
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noticed.

68%

win rate

Companies with robust ICPs had 68% higher account win
rates than companies without them according to research by
TOPO.

208%

more rev.

Accountbased marketing delivers 208% higher revenue
than traditional broad marketing



noticed.

So how can we make this
happen as a business?




noticed.

The 3-Step Relevance Framework:

1.Mirror your ICP

2.Hang out where they hang out

3.0ffer them things they want

(Not just your service)




noticed.

A WORLD PREMERE

PREMIERE
PREMIER*
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